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"Hope is 
associated with 
orientations such 
as optimism and 
faith.  
Vision is a natural 
companion to 
hope." 
(2006). Competing Values 
Leadership: Creating Value in 
Organizations.Cameron, by 
K.S., Quinn, R.E., J. DeGraff, 
and A.V. Thakor  
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HOPE 
The Importance and Danger of HOPE. 

 

Ian Rheeder: Author of 30 Marketing & Leadership Programmes 
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When it’s pitch dark, just a 
ray of light keeps us moving 
forward.  
 
An anticipated vision is HOPE; 
and HOPE energises us!  
 


